
Table of Contents

Foreword, by Stefano Caselli VII

Acknowledgments IX

Introduction 1

1 Business as Usual: The Twentieth Century 5

1.1  The Influence, Relevance & Growth of Corporations  

in a Changing World 5

1.2 The Past and the Primacy of Politics 14

2 The Past and the Primacy of Politics 23

3 The Present and Corporate Leadership 33

3.1 The Ascent of Technology and Business 33

3.2 The Retrenchment of Governments 39

3.3 The NGOs 41

3.4 The Media 43

3.5 The Proactive Corporation and the Cost of Blindness 46

4  The Early Stages: Corporate Social Responsibility (CSR) 49

5  The Current ESG Metrics: Introduction, Rise, Evolution  

and Limits 53

5.1 An Introduction to ESG Letter by Letter 54

5.2 What Are the ESG Factors? 55

5.3 ESG Ratings  60

5.4 Greenwashing, Greenhushing and Greenbleaching 64



VI Influence, Relevance and Growth  for a Changing World

6 The IRG Metric: A Step into a New Future 69

6.1 An Introduction 69

6.2  How is the IRG Metric Structured? The Rationale 

behind the Parameters 72

6.3 The Distinguishing Methodology of IRG 76

6.4 The IRG and Innovative Media 88

6.5 The IRG and the Future 89

6.6 Summary 93

Afterword, by KC Sullivan 95

Authors 97


